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U.S. Consumers feel good about Canadian Beef
=

Canada’s Beef Information Centre has been conducting research
over the past two years to better understand how US grocery
shoppers feel about Canadian beef in general as well as Canadian
branded beef programs. Studies were conducted in California,
Texas and the Pacific Northwest and the results are in - US

consumers have positive feelings about Canadian beef and feel
confident about serving it to their family.

After viewing a meat case filled with clearly labelled Canadian beef,
participants were asked a number of questions and the responses
demonstrated that most would consider buying Canadian beef and
in fact felt that there would not be any difference between
Canadian and American beef.

“This research demonstrated that a majonty of US consumers
surveyed see Canadian beef as being very comparable to US beef,”
says Cynthia Cousins, Consumer Research & Marketing Manager for
the Beef Information Centre. "In fact, they told us that they believe
guality standards are very similar between our two countries and
that American and Canadian beef would be about the same in terms
of taste and flavor.”

Research participants were also asked to view a second meat case,
this time merchandised with bold Canadian branded beef matenals.
This branded program increased interest in Canadian beef
exponentially with shoppers. The Canadian beef with POS
merchandising created interesting and positive responses and
participants agreed that the merchandising influenced their
perceptions and created a strong desire to purchase.

The merchandising POS was particularly successful at reinforcing
the already held view that "Canadian beef is raised in 2 wholesome,
natural environment.”

In terms of purchase intent, the meat displayed with the bold
Canadian merchandising was significantly more impactful and drove
shopper's desire to buy the Canadian beef. Over eighty percent of
respondents felt the meat displayed with POS would be most
successful at drawing their interest and eighty-six percent felt it
would be successful at encouraging them to buy Canadian beef.

“This is great news for US retailers with Canadian beef content and
branded programs,” says Marty Carpenter, Senior Director US
Marketing with the Beef Information Centre. "Mot only do US
shoppers feel positive about Canadian beef, when the product is
branded and merchandised as Canadian, their interest and
purchasing intent grows making Canadian beef a great choice for
your meat case.”
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Texas Restauwrant Association
Southwest Foodservice Expo

June 26 - 28th, 2011
Callas Convention Center, Dallas, TX
Register: www.restaurantville.com

Hispanic Retail 360 Summit
Premier cross-channel event that

focuses on retailing to the growing
Latino market.

August 10 - 12th, 2011

Hilton La Jolla Torrey Pines,
La Jolla, CA

Register: www.hispanic360.com
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available in English, Spanish and
Asian versions.
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